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Ex-Hacker with over 15 years experience as an award winning
copywriter, account director and digital strategist for brands su:
as American Express, Nike, MSNBC, US Robotics, Miller, Coirc

Hyatt, American Airlines... and others.



e |ssue

Behavioral targeting, contextual targeting, keyword targeting,

placement targeting, geographical targeting, demographical targetir
psychographical targeting and a host of other terms are thrown into
blender and blurred into a buzzword cocktail that makes marketers
drunk —some with excitement, others with confusion. (Brand\Week)

/hat about behavioral targeting Is so threatening?

Despite concerns people will trade privacy for relevancy: 29% prefe
receive appropriately targeted ads to random ones.

Limitation: "It's more powerful if someone tells me one of their intere
IS kayaking than it is to target someone who visited kayaking.com o
day,"



he Old World of Concern



1ere iIs No Security Online, Accep
. .and Move on



/hy has it changed? Tool
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